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A upper middle class higher managerial, administrative or professional
B middle class intermediate manngenuL administrative or pmfessmnu|
Cli lower middle class supervisory or c|er|cu|, |unior munugermi, administrative or pmfessmnu|

Open-minded, well informed and always maintaining a healthy sense of humour; take a sensible look at our mad planet.

The Audience

70% male, 19,551 circulation
25 - 34 Male
35 -44 AB
45 - 54 ABCI
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The Brief

| propose to jazz up the desi_ELn of the magazine, giving it a more
confemporary e_dge inline wifl the my Rerc;eved target uudience_.
Younger, Pruphlcully aware, interested in strange storys, appreciate

design, always seeking insperation.

How

Change the format Make magazine more visually appealing/design orientated
Design a logo Create an overall look and style

Establish grids Establish a clear identity

Improve navigation

Place contents into clear sections Establish an overall look and style
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Colour Palette

Muted/ desaturated colours
Different feature colour for each issue




Typefaces

Garamond Premier Pro — bodytext, captions

Helvetica Neue — headings, subheadings,
logo, quotes, folio

Rockwell — feature headings, stylised text,
quotes



13x 13 Fibonacci number + its 13!
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